
 

 

 

 
About Ries & Ries  

 

In 1994, Ries & Ries 

was founded by 

legendary marketing 

strategist Al Ries and 

his daughter Laura Ries 

in New York. 

 

Since 1997, Ries & Ries 

has been based in 

Atlanta, Georgia. 

 

 Al and Laura spend 

most of their time on the road consulting with top 

corporations around the world such as Microsoft, Ford, 

Disney, Samsung, Merck and Frito-Lay.  

 

The dynamic duo and bestselling authors have been 

profiled in Business Week, Marketing News, Advertising 

Age, The Wall Street Journal, and countless other 

domestic and international magazines and newspapers. 

 

Together they have written 5 books, including their new 

book War in the Boardroom. 
 

 



 

 

 

Biography of  
Al  Ries  
Chairman  of Ries & Ries  
 

Al is a legendary marketing strategist and the 

bestselling author (or co-author) of 11 books on 

marketing including Positioning, Marketing Warfare, 

Focus, The 22 Immutable Laws of Branding, The Fall 

of Advertising & the Rise of PR and his latest War in 

the Boardroom (2009). 

After graduating from DePauw University, Al worked 

in the advertising department of General Electric 

before founding his own advertising agency in New 

York City, Ries Cappiello Colwell in 1963. The agency 

later changed to marketing strategy firm, Trout & 

Ries. 

In 1972, Al co-authored the now infamous three-part 

series of articles declaring the arrival of the Positioning era in Advertising Age magazine. The concept of 

positioning revolutionized how people viewed advertising and marketing. Marketing was traditionally 

thought of as communications, but successful brands are those that find an open hole in the mind and 

then become the first to fill the hole with their brand name.  

 When Advertising Age magazine choose the 75 most 

important ad moments of the last 75 years celebrating the 

publicationõs 75th anniversary, the emergence of positioning 

came in at number #56. Ad Age commented on how the 

concept remains just as relevant in todayõs environment,  

òThe positioning era doesnõt end. What became a part of the 

marketing lexicon in the early ô70õs holds its own in the 

textbooks of today.ó 

Al was president of the Association of Industrial Advertisers 

(now the Business Marketing Association) and the Advertising 

Club of New York. He was also chairman of the Clubõs Andy 

Awards. In 1989, Sales & Marketing Executives International 

gave him its òTops in Marketingó award. In 1999, PR Week 

magazine named him one of the 100 most influential PR 

people of the 20th century. 

Al currently writes a monthly marketing column for AdAge.com 

and appears on the RiesReport.com.  

Alõs favorite activities include snorkeling, horseback riding and driving with the top down.  He resides in 

Atlanta, Georgia, with his wife, Mary Lou. 

http://adage.com/columns/home?section_id=300
http://www.riesreport.com/


 

 


